
4th EDITION
Summer Junior 

Fashion Design



2

Language:
English
Duration:  
12th to 23rd July 2021.
Timetable: 
Monday to Friday from 9:30 am to 2:30 pm.
Graduation Ceremony: 23rd July at 1:30 pm.

Technical file

Some sessions may take place outside these hours in the 
case of making up for missed classes or extra activities.#1

Fashion Design 
Junior
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Presentation
The world of fashion is a growing industry, which offers a 
vast array of possibilities for professionals with different 
profiles. Therefore, it is not only an interesting and attractive 
field but also an actual opportunity to find employment. 
Many young students know which career they wish to 
follow but others are still weighing the different options.

The Junior Summer Course in Fashion Design is geared 
towards young students who have a very clear intention of 
becoming Fashion designers (this course will provide them 
with more specific knowledge about the different steps in 
the design process), as well as youngsters who have still not 
decided which professional path they are going to follow and 
are keen to gain some experience in the world of design.

#2
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General Course 
Objectives
The course is intended to boost 
motivation, confidence and  
self-knowledge, so that the students 
incorporate the experiences they learn into 
their own academic path and personal life, 
and they gain a better understanding of 
the way fashion designers think and work.

The syllabus is conceived to build 
up a space where each one of them 
can create bonds and share their 
distinctive features. The course provides 
the technical knowledge needed so 
that the students can each develop 
their own fashion-related ideas.

The fashion design process is laid out so 
that they can understand how important 
are observation, research, concept 
association, logic and communication 
to develop a concept. This development 
allows the research, experimentation, 
modelling and different representational 
techniques to be put into practice. A 
sketchbook will be created to document 
the entire creative process and from 
this material a portfolio will be built up.

This course is also very recommended 
for all those students who need to 
prepare their portfolio to apply for the 
Bachelor of Arts in Fashion Design.

#3

#4

Student Profile
Young students between 15 and
17 years’ old who are keen to get started 
in the world of fashion and find out if this 
is the academic field in which they want to 
build a career.

Students with artistic or creative skills 
related to the fashion industry who are 
looking to learn about the professional 
reality guided by lecturers, enhance and 
foster their skills as well as share the 
academic experience with other young 
students.
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Specific Course 
Methodology
The course is designed as an immersion 
in the world of fashion design.
It is a very practical course in which each student 
does different exercises to understand the 
characteristics and tools needed by a designer 
to create a collection. The exercises require not 
only the time dedicated to them in class but also 
for the students to work on research and design 
development in order to complete their projects. 

#5 #6 Skills Acquired
These are the theoretical and 
practical skills acquired throughout 
the course, including the knowledge, 
skills and attitude required to 
perform a specific career activity.
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Specific 
Course Skills

 - Learning mechanisms for 
observation and analysis.

 - Developing fashion-related techniques 
of investigation and experimentation.

 - Obtaining resources for turning 
ideas into a physical reality.

 - Being immersed in a fashion design project.
 - Learning to organize ideas and 

communicate them more effectively.
 - Learning to express oneself 

using different techniques.
 - Learning the process to build a portfolio.
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#7 The Istituto Europeo di Design 

reserves the right to change the 

curriculum in accordance with any 

requirements that may arise as 

regards its educational objectives.
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Program
DESIGN PROCESS AREA

FASHION TRENDS RESEARCH
This is the discipline that identifies social trends 
related to consumerism and fashion. Fashion 
Cool hunting offers a global view of the fashion 
industry, teaching real-world, basic techniques 
for hunting down trends. Trend studios that 
work constantly on trend analysis and research 
in order to predict them have become key 
reference points for all kinds of industries and 
sectors, not only in the field of fashion, which 
use their services to focus their production.
This class collects information and analyses the 
concepts that develop in our society and culture. 

ILLUSTRATION
Illustrations, in the broadest sense, have always 
been used to document the fashions and 
customs of society as a reflection of the era; 
they offer a path through the rites of beauty and 
clothing, observing the language of the textiles, 
their drape and their subsequent interpretation 
using different techniques, creating new 
ways to visualise and compose an image of 
fashion. All the illustration classes are practical. 
The students will experiment with different 
techniques and media, discovering ways to 
improve upon the visual communication of a 
fashion collection. In this class, there will be 
exercises in anatomy, textures and proportions 
so that the students can make a start and 
be trained in the world of fashion drawing.
It provides an introduction to various techniques, 
such as watercolour, collage and pencil drawing.

CONCEPT DEVELOPMENT
Moulage is the art of modelling fabric on a 
mannequin, a technique used by the great 
fashion designers to bring their ideas to life 
that has been compared on innumerable 
occasions with the work done by a painter on 
canvas. This technique leads to new cuts and 
volumes through improvisation and intuition. 
Moulage Couture is based on answering the 
students’ queries about their creative process 
by teaching them the different ways to create 
a garment from a more creative viewpoint. 
The stand development exercises  are the source 
from which students develop the volumes, 
silhouettes and lines for their collection. All this 
work is aimed at obtaining a final portfolio.

FASHION DESIGN
Fashion design is the central pillar of the course as it brings 
together all the content worked on in the different classes 
and it is the space in which new visual and creative languages 
are investigated. The work begins with the developent of the 
concept and an investigation into the volume and silhouette 
of the garment that is to be made (research techniques using 
moodboards, creativity exercises and innovative concepts,
all entered into the sketchbook). This research process allows 
to develop the initial inspiration beyond obvious association 
and clichés related to it and achieve design quality proposals 
which are fresh, original and unique. The basics are essential for 
defining the development of a collection and the final prototype.

Students must complete the course satisfactorily 
in terms of knowledge and show an attendance 
of more than 80% to obtain the Diploma.
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Coordinator
FABRICIO PÉREZ MARTÍNEZ
After completing his studies at the 
Fashion Institute in Barcelona, in 1995 
he finished his training in design and 
industrial pattern-making at the American 
Mitchell Designing School in Barcelona.
In 1997, he and a partner created 
Llamazares y de Delgado, and since 
then they have produced two collections 
of men’s and women’s clothing a year. 
In 2006 he joined the IED as a lecturer 
and teaches men’s pattern-making 
classes for the Fashion Design courses. 
Since 2011 he has been teaching 
on the Men’s Collection course, in 
2012 he was on the Men’s Collection 
project and he is now the coordinator 
of the IED BA in Fashion Design.

#8 Teaching Staff

The teaching staff comprises 
sector professionals from various 
leading fields, including: 

FLORA XIMENIS
Creative Director in Cidit (Center 
for Investigation in Design and 
Textiles). Head of art direction, men 
and women collections, trends 
investigation. Participate in emerging 
designer showrooms Merkafad. 
Participate in fashion shows and 
showrooms in ModaFAD. Creative 
Director, founder and designer in 
Tales and Tails Evaiflora and Flora.

ANA RODRÍGUEZ TICHY
Fashion designer and business 
management of ‘Pinc’ by Ana Tichy. 
Teacher of representation techniques and 
portfolio (natural drawing and technical 
drawing applied to the clothing).

An area specialist 
coordinator is available 
for advice in each 
course and is actively 
engaged in designing 
its curriculum and 
content in collaboration 
with IED Barcelona’s 
teaching department. 
The coordinator also 
helps to incorporate 
sector-specific teachers 
and is responsible for 
maintaining relationships 
with companies and 
institutions within 
the knowledge field 
of the course.
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#9

Our Partners
IED Barcelona has special relationships with 
institutions and small, medium and large 
companies, which take an active part in projects, 
workshops, talks and activities, with the aim 
of providing the students with knowledge, 
communicating experiences and sharing both 
creative and theoretical aspects with them. All 
the Master final thesis are carried out as part of a 
collaboration with a company, giving the students 
training in their future profession and helping 
them develop relationships in the labour market.
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IED Barcelona 
has 
collaborated 
with more 
than 100 
national and 
international 
companies and 
institutions
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#10IED Community 
Services
STUDENT CENTER
The aim of the Student 
Center is to offer a welcome 
and consultation service to 
students who need this. It pays 
particular attention to foreign 
students, helping them to adapt 
to their new environment. 
The department wants to be 
a place that helps to improve 
and enrich the experience of 
being a student at the school 
in every way possible.

PERSONAL COACHING
Possibility of personal and 
confidential assistance by 
an expert psychologist.

FACILITIES 
Practical work is essential in IED 
Barcelona training, so its premises 
have basically been divided into 
classrooms, workshops and 
laboratories adapted to each area. 
The school’s facilities include: 26 
classrooms, 6 multimedia labs 
equipped with PCs and Macs, 
4 product, interior and transport 
design workshops, 9 fashion 
workshops, one printing centre 
and one photo and video studio.

IED TOOLS
Exclusive tools for the 
IED Community.

School’s students can use 
the software included In the 
Adobe Creative Suite, without 
any additional cost, both in 
the school’s computers and 
their own laptops. Therefore, 
all throughout their Summer 
School, students can enjoy 
for free the following appli-
cations: Adobe Photoshop® 
CC, Adobe lllustrator® 
CC, Adobe lnDesign®.

All the students can also 
download the Microsoft 
Office 365 for free. lt 
includes the software Word, 
Excel and PowerPoint.

School’s students can use 
Autodesk, world leader 
in 3D design software for 
entertainment, manufacturing, 
engineering, etc. Therefore, 
the students can enjoy for free 
applications such as AutoCAD, 
Maya or 3ds Max, etc.

Emerald, enother 
tool currently used 

in the most outstanding 
universities in the fields of 
management, marketing 
and communication, is a 
worldwide editor that connects 
research and practice for the 
benefit of society. Students 
can access to more than 290 
magazines and 2,000 books. 

The whole IED Community, 
from computers in the 
Library, can freely access to 
WGSN, the leading online 
platform to analyse and 
forecast trends in current 
lifestyles and consumption. 

Digital records of famous 
magazines, including practically 
every edition from the very first 
issue to the most recent ones. 
AII of the content has been 
indexed and can be accessed 
via the library computers.

The whole IED Community, 
from computers in the school, 
can freely access to Material 
Connexion, the world’s leader 
database in material innovation. 

The whole IED Community has 
an unlimited Gmail account.

Vogue Italia 
Harper’s Bazaar
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#11
Fees 
 
All additional costs will be paid by the student (project specific 
material, cardboard, printing…).
Please contact Admissions and Orientation Department in order to 
be informed regarding fees and special rates.



Istituto Europeo di Design

C/ Biada, 11 · 08012 - Barcelona
T. + 34 93 238 58 89
contact@bcn.ied.es
iedbarcelona.es

Milano 
Roma 
Torino 
Venezia 
Firenze 
Cagliari 
Madrid 
Barcelona 
São Paulo 
Rio de Janeiro

Innovation and Future Thinking
Design Thinking for Business Transformation
Service Design for Innovation
Fashion Product Management
Moda Sostenible

Diseño de Interiores Comerciales: Gastronomía y Retail
Marketing de la Moda
Graphic Design in Branding
Fashion Trends Investigation
Decoración y Estilismo de Interiores
Diseño Gráfico
Diseño de Joyas
Asesoría de Imagen y Personal Shopper
Creative Methodology in Fashion Design

Global Design Junior
Diseño de Moda Junior
Fashion Design Junior
Creatividad Audiovisual Junior


