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Language:
English
Duration:  
12th to 23rd July 2021.
Timetable: 
Monday to Friday from 9.30 am to 2.30 pm.
Graduation Ceremony: 23rd July at 1.30 pm.

Technical field

Some sessions may take place outside these hours in the 
case of making up for missed classes or extra activities.#1

Global Design Junior
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Presentation
Now that the official year has ended, the nerves brought 
on by exams and the last-minute handing in of papers, 
the personal drive to get good grades and the uncertainty 
of what to study next year have all been left behind. 
Summer is here and although some people will take 
private classes, consolidate their knowledge or go on 
holiday, we propose that you take a two-week break 
and join the Global Design Junior Summer Course. 

The program helps you to discover the different areas of design: 
product, interior and graphic design. It offers an opportunity 
to explore the creative processes linked to these disciplines 
so to discover the potential within and activate your radar 
in the world of creation. This course is in keeping with IED 
Barcelona’s multicultural approach, where the aim is to seek 
knowledge and pursue ideas beyond each specific area. 

#2
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General Course 
Objectives
The course is intended to boost 
motivation, confidence and 
self-knowledge, so that the students 
incorporate their experiences into their 
own academic path and personal life 
and gain a better understanding of how 
designers in different areas think and work.

The syllabus has been conceived to create 
a space where students can establish 
bonds and share their own distinctive 
features. Technical knowledge and 
tools are provided so that the students 
can develop their own individual ideas 
and know how to express them.

The design process is laid out so 
that they can understand how 
important observation, investigation, 
concept association, logic and 
communication are to each discipline.

#3

#4

Student Profile
Young students between 15 and 
17 years’ old who are considering how 
to further their academic education and 
have an interest in the different design 
disciplines.

It is aimed towards young people who 
are not developing their creative or artistic 
potential and wish to explore their skills. 
Also for students who need to find 
themselves and learn how to get organised 
and enjoy learning. 
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Specific Course 
Methodology
The programme is designed to immerse the 
students in the different design disciplines by 
exploring their specific tools and resources. 
Moreover, students will explore several 
techniques and languages from a global 
perspective involving poetry, visual art, 
plastic art, sculpture, theatre and music. 

All exercises are rounded off by putting experience 
into practice; on the last day, the group is 
asked to jointly create a piece that combines 
tools and knowledge in design and art. 

#5 #6 Skills Acquired
These are the theoretical and 
practical skills acquired throughout 
the course, including the knowledge, 
skills and attitude required to 
perform a specific career activity.
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Specific 
Course Skills

 - Learning mechanisms for 
observation and analysis.

 - Obtaining resources for turning 
ideas into a physical reality.

 - Immersion in an interdisciplinary 
design project.

 - Ability to organize one’s own ideas, to 
think and communicate them effectively. 

 - Learning to express oneself 
using different techniques.
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#7 The Istituto Europeo di Design 

reserves the right to change the 

curriculum in accordance with any 

requirements that may arise as 

regards its educational objectives.
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Program
DESIGN PROCESS AREA

VISUAL THINKING
 - Seeing, looking, becoming involved, 

imagining and showing. In the world of 
design, it is important to keep an open mind 
in order to absorb all the stimuli provided 
by one’s environment. Observing and 
becoming involved creates new scenarios 
in which a designer can offer new ideas. 

 - Photography exercise.

MENTAL MAPS AND OTHER 
FRAMEWORKS FOR DISPLAY

 - The main topic, branches, words, 
images, colour, style, material, role and 
analogies. Six questions for analysing 
an idea, analysing using pairs of words 
and other diagrammatic methods.

 - Storyboard exercise. 

VOLUME, INTERIOR SPACE, VISUAL 
RESOURCES AND ACCESSORIES

 - Volumetric conceptualisation, feeling 
and recognising spaces in order to 
redesign them, communicating using 
graphical resources and designing 
accessories by decontextualizing them 
from their normal scope of action. 

 - Volume exercise.

DRAWING
 - How can we gain credibility and confidence 

in our drawings? Observation and credibility, 
practical advice, representation systems, 
ability to synthesise... Freehand drawing 
is the most practical tool for a designer 
(a thinker). It is not a question of being a 
virtuoso at drawing but of simply having 
the intention to communicate and be able 
to think and put down the ideas. With 
the advice offered, the students will draw 
with more confidence and increase the 
quality of their drawings exponentially. 

 - Drawing exercise.

EMOTIONAL AREA

A series of exercises will be used to help create a relaxed 
atmosphere in the classroom so that the students can deal with 
all the exercises related to the design process and be helped 
to understand how to focus on and channel their abilities.

MOTIVATION
Confidence, concentration, communicate-transmit-
express, the need to take risks, thoughtfulness, 
self-criticism, attitude and passion.
Through a series of group exercises an atmosphere is 
created that promotes self-confidence. With this attitude, 
students are able to offer new ideas that may be useful for 
developing their passion for any of the design disciplines.

INFLUENCE OF SENSORY STIMULI
The labyrinth of the senses.
Sensitivity and the emotions are an indispensable factor that 
designers must incorporate into their products. Knowing 
how to use and channel emotions can help both at the 
different stages of a designer’s work and in real life. 

MENTAL STRATEGIES
Techniques and strategies for developing creativity.
In the current context of rapid change, there is a growing need 
for people with the attitudes, skills and tools that can promote 
and increase their organisational abilities and creativity. 

Students must complete the course satisfactorily 
in terms of knowledge and show an attendance 
of more than 80% to obtain the Diploma.
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Coordinator
DAVID ORTEGA GÓMEZ
Teacher and designer. Graduate in Interior 
Design, he has his own graphic, industrial 
design and, in particular, interior design 
studio called Criterio. He combines 
working from his studio with teaching. 
Since 2016 he has been a lecturer at IED 
Barcelona. He published the book “Dibujo 
a mano alzada para diseñadores de 
interiores” (Freehand drawing for interior 
designers) published by Editorial Paramón 
and he has self-published the book 
“Pensamiento visual creativo” (Creative 
visual thinking). From 2011 to 2013 he 
was vice-chairman of “CODIC Col·legi 
de Decoradors i Dissenyadors d’Interiors 
de Catalunya.” Few years ago, he has 
become interested in all things related to 
creativity, strengthening the inner abilities 
of individuals and he gives lectures in high 
schools, art centres and companies. 

Teaching Staff
The teaching staff comprises 
sector professionals from 
various leading fields.

DARRAGH CASEY
MA Design: Ceramics, Furniture or 
Jewellery - Central St. Martin’s College 
of Art and Design, London. BA (hons) in 
Art & Design Education (specialism in 
ceramics) - National College of Art and 
Design (NCAD), Dublin. As a designer, 
Darragh has worked for Apparatu Studio 
(Rubí), Thomas Heatherwick Studio 
(London), Unto this last (London) and 
Antony Gormley Studio (London) as well 
as working freelance with companies 
such as Campers Shoes, Van Cleef 
and Arpels, Vogue UK and Central St 
Martins (London). Darragh has 16 years 
experience teaching art and design from 
primary education to 3rd level education. 
Among his experience, Darragh has 
taught furniture design and making at 
Central St Martin’s (London), ceramic 
design at Heatherley’s School of Art 
(London), “Inspiration & Fascination” at 
Estudio Nomada (Barcelona), Classroom 
Practice Development modules at the 
National College of Art and Design 
(Dublin) and currently teacher partime 
for the Product and Transportation 
design departments at IED.

#8 SOULAFA SOUBRA
Degree in Graphic Design from the 
American University of Beirut, Lebanon. 
Followed by an MA in Performance 
Design & Practice from St. Martins, 
London. Instructor for the International 
Baccalaureate in Visual Arts and Media; 
MYP and DP program at Wellspring 
Learning Community, Beirut, Lebanon. 
Moreover, instructed “Set Design 
& Creative Concepts” course at 
The American University of Beirut, 
Lebanon & Communication 
Project I at IED Barcelona. 
Manager and instructor at The Artwork 
Shop; Creative space.Curator of various 
theatre set productions and exhibitions. 
Designed for diverse companies and 
institutions such as MTV Arabia, TBWA 
Dubai, ICRC and AUB Initiative.

JOAQUIM ROSELL
Arquitect. The main field of focus of 
his research is the common ground of 
architecture, urban design and landscape 
architecture seen as a unique continuum. 

HERNÁN ORDÓÑEZ
Graduate in Graphic Design by the 
Faculty of Architecture, Design and 
Urban Planning by the Universidad 
de Buenos Aires (FADU-UBA), 
Argentina. Designer and professor, 
he collaborates with design studios 
and schools in Argentina and Spain.

An area specialist 
coordinator is available 
for advice in each 
course and is actively 
engaged in designing 
its curriculum and 
content in collaboration 
with IED Barcelona’s 
teaching department. 
The coordinator also 
helps to incorporate 
sector-specific teachers 
and is responsible for 
maintaining relationships 
with companies and 
institutions within 
the knowledge field 
of the course.
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#9

Our Partners
IED Barcelona has special relationships with 
institutions and small, medium and large 
companies, which take an active part in projects, 
workshops, talks and activities, with the aim 
of providing the students with knowledge, 
communicating experiences and sharing both 
creative and theoretical aspects with them. All 
the Master final thesis are carried out as part of a 
collaboration with a company, giving the students 
training in their future profession and helping 
them develop relationships in the labour market.
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IED Barcelona 
has 
collaborated 
with more 
than 100 
national and 
international 
companies and 
institutions
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#10IED Community 
Services
STUDENT CENTER
The aim of the Student 
Center is to offer a welcome 
and consultation service to 
students who need this. It pays 
particular attention to foreign 
students, helping them to adapt 
to their new environment. 
The department wants to be 
a place that helps to improve 
and enrich the experience of 
being a student at the school 
in every way possible.

PERSONAL COACHING
Possibility of personal and 
confidential assistance by 
an expert psychologist.

FACILITIES 
Practical work is essential in IED 
Barcelona training, so its premises 
have basically been divided into 
classrooms, workshops and 
laboratories adapted to each area. 
The school’s facilities include: 26 
classrooms, 6 multimedia labs 
equipped with PCs and Macs, 
4 product, interior and transport 
design workshops, 9 fashion 
workshops, one printing centre 
and one photo and video studio.

IED TOOLS
Exclusive tools for the 
IED Community.

School’s students can use 
the software included In the 
Adobe Creative Suite, without 
any additional cost, both in 
the school’s computers and 
their own laptops. Therefore, 
all throughout their Summer 
School, students can enjoy 
for free the following appli-
cations: Adobe Photoshop® 
CC, Adobe lllustrator® 
CC, Adobe lnDesign®.

All the students can also 
download the Microsoft 
Office 365 for free. lt 
includes the software Word, 
Excel and PowerPoint.

School’s students can use 
Autodesk, world leader 
in 3D design software for 
entertainment, manufacturing, 
engineering, etc. Therefore, 
the students can enjoy for free 
applications such as AutoCAD, 
Maya or 3ds Max, etc.

Emerald, enother 
tool currently used 

in the most outstanding 
universities in the fields of 
management, marketing 
and communication, is a 
worldwide editor that connects 
research and practice for the 
benefit of society. Students 
can access to more than 290 
magazines and 2,000 books. 

The whole IED Community, 
from computers in the 
Library, can freely access to 
WGSN, the leading online 
platform to analyse and 
forecast trends in current 
lifestyles and consumption. 

Digital records of famous 
magazines, including practically 
every edition from the very first 
issue to the most recent ones. 
AII of the content has been 
indexed and can be accessed 
via the library computers.

The whole IED Community, 
from computers in the school, 
can freely access to Material 
Connexion, the world’s leader 
database in material innovation. 

The whole IED Community has 
an unlimited Gmail account.

Vogue Italia 
Harper’s Bazaar
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#11
Fees 
 
All additional costs will be paid by the student (project specific 
material, cardboard, printing…).
Please contact Admissions and Orientation Department in order to 
be informed regarding fees and special rates



Istituto Europeo di Design

C/ Biada, 11 · 08012 - Barcelona
T. + 34 93 238 58 89
contact@bcn.ied.es
iedbarcelona.es

Milano 
Roma 
Torino 
Venezia 
Firenze 
Cagliari 
Madrid 
Barcelona 
São Paulo 
Rio de Janeiro

Innovation and Future Thinking
Design Thinking for Business Transformation
Service Design for Innovation
Future Materials in Fashion: Lifestyle, Trends and Design
Fashion Product Management
Moda Sostenible

Diseño de Interiores Comerciales: Gastronomía y Retail
Packaging Design
Diseño de Mobiliario
Diseño de Producto Deportivo 
Beachwear Design
Marketing de la Moda
Sketching Ideas for Design
Fotografía de Moda
Graphic Design in Branding
Fashion Trends Investigation

Decoración y Estilismo de Interiores
Diseño Gráfico
Diseño de Joyas
Experimental Jewellery Design
Asesoría de Imagen y Personal Shopper
Fashion Design Research

Global Design Junior
Diseño de Moda Junior
Fashion Design Junior
Creatividad Audiovisual Junior


