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FOUNDATION IN FASHION
Introductory Course

The Foundation in Fashion programme is structured with an emphasis on the
development of academic hard & soft skills within the context of Fashion and also
encourages active learning by engaging with relevant issues and helping students
develop a personal creative practice.

TOP FASHIONSCHOOLS RANKING 2019
According to Fashionista.com
& Business of Fashion
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Language: English
Credits: 60 IED credits
Duration: 1 year
Schedule: Monday to Friday, full time
Calendar: October - June
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PRESENTATION
The Foundation in Fashion is a pathway
to the world of fashion for all those who
are considering pursuing higher education
in design or specialised marketing
and communication.

“The course is a pathway to the world of fashion
design or fashion marketing and communication”.

The first semester of the programme
teaches the essentials, including
fundamental knowledge related to
codes, languages, trends, and art history
and photography. During the second
semester, the student may choose between
the modules on Fashion or Marketing and
Communication, which address the
technical or specific skills of each field,
and will develop projects that put
into practice the knowledge acquired.
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FOUNDATION IN FASHION
PROGRAMME
Fashion Module
• Provide an introduction to design development
techniques in order to create a collection and
produce a final look.
• Develop a sketchbook, illustrations,
fashion flats and a portfolio.
• Present the manual and digital techniques
through which to communicate the project.

Marketing Module
• Address the techniques, strategies and tools
of Fashion Marketing and Communication, as well
as acquiring knowledge of project management
and creative problem solving.
• Develop a Foundation Project starting from
a challenge, applying the knowledge acquired.

STUDENT PROFILE
This course is aimed at all those interested in the world
of fashion, in particular the different aspects of design or
communication, who wish to have a first glimpse at this
constantly evolving and fascinating industry.
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SPECIFIC METHODOLOGY
OF THE COURSE
The Foundation in Fashion fosters active learning around themes relevant to the
development of personal creative practice. To achieve this, the course is based on
comprehensive study materials and resources developed by IED Barcelona.
Faculty members are active professionals that also form part of the teaching staff of the
Undergraduate Degree in Fashion Design, the BA (Hons) in Fashion Design and the BA
(Hons) in Fashion Marketing and Communication.
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GENERAL COURSE
OBJECTIVES
• Provide essential knowledge, basic and management skills
in the field of fashion, to be applied in university programmes
in Fashion Design or Fashion Marketing and Communication.
• Enhance creativity and personal style through a dynamic,
open and multidisciplinary learning environment.
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SHARED MODULES DETAIL
1. Academic English and Fashion Language
2. Introduction to Art History
3. Fashion Photography
4. Art and Design Research
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ACADEMIC ENGLISH AND FASHION LANGUAGE
This module aims to equip students with the necessary language skills they will need in
order to pursue a university degree in fashion. Students will study both academic writing
techniques as well as specific fashion vocabulary. They will hand in an article at the end of
the module applying their newly acquired skills.

INTRODUCTION TO ART HISTORY
Students will learn the appropriate tools to link concepts of art history in the professional
field of design.
They will develop the ability to connect artistic concepts from past to present and reflect
on the interaction between artistic production and its context. It allows students to gain
knowledge and be able to analyse the meaning behind art. The module is theoretical and
students will finish writing an essay demonstrating a personal opinion on society and art.

FASHION PHOTOGRAPHY
Students will learn the principal techniques and skills related to fashion photography.
Starting with a theoretical and historical base, they will then move onto learning practical
skills to create and realise their own shooting. The module aims to empower students
communication skills and help them present their ideas to an industry standard level.

ART AND DESIGN RESEARCH
This module aims to introduce students to basic art and design research knowledge,
including structure, shape, color, space and volume. A combination of theory,
methodology, ideation and conception of a project allows the students to express their
ideas in a sketchbook and exhibition. The student gains skills in construction, composition
and transmission of ideas. The design perspective and criticism is presented through an
interdisciplinary point of view.
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FASHION DESIGN MODULES
In the Fashion Design modules, students will make their
first collection based on garment customizations.
They will do the whole process, from the design
development, sketchbook, flat drawings by hand and
digitally, illustrations, completion of the complete look,
final photos and portfolio. The 5 modules work together
to help the student complete the collection.
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1.Collection
2.Digital Design
3.Technical Drawing
4.Fashion Illustration
5.Fashion Lab
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COLLECTION
In the Collection module, students will study theory and methodology, ideation and
conception of a fashion collection. The research and experimentation methods inherent
in design development are taught and each student is encouraged to find their individual
design aesthetic. In this module students develop the concept behind the collection,
work on the sketchbook and make the complete look.

DIGITAL DESIGN
In Digital Design students learn how to use Adobe Photoshop and Illustrator for graphic
representation in fashion, from flat drawings to collage and simulation techniques.
The flat drawings and digital portfolio of the collection are produced here.

TECHNICAL DRAWING
This module provides students with the necessary skills to do flat drawings of garments
by hand. Students learn how to observe and represent technical graphic language
and its communicative dimension in the field of design. The flat drawings of the
collection are produced here.

FASHION ILLUSTRATION
This module introduces students to fashion illustration techniques. Students are
encouraged to consider construction, composition and transmission of their ideas
through a variety of drawings and exercises. The final illustrations of the collection
are produced here.

FASHION LAB
The Fashion Lab module introduces students to basic dressmaking, patternmaking
and moulage techniques in order to be able to produce their final garments.
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MARKETING & COMMUNICATION MODULES - DETAIL
1. Creative Problem Solving
2. Introduction To Marketing & Communication
3. Project Management & Team Work
4. Introduction to Creative Industries and the Fashion System
5. Foundation Project
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CREATIVE PROBLEM SOLVING
Students will rediscover their creative abilities, learn creative activation
methods and apply creative thinking and problem solving in the context
of challenges and opportunities in the Fashion Industry. Incorporating this
mindset into their repertoire is key for successful management both in
creative industries, and in today’s rapidly shifting and cross-disciplinary
environment.
This Module is eminently practical, with a strong hands-on focus and
group work at the core. It seeks to achieve original thinking and work
through challenges, solve problems and generate unique ideas and
executions using multiple creative techniques and approaches.

INTRODUCTION TO MARKETING & COMMUNICATION
The Module aims to equip students with the fundamentals in the context
of current business practice and future evolution of these corporate areas.
They will learn how these disciplines operate and interact internally, how
they are applied, the roles involved and the tools used to execute them to
achieve objectives.
Special emphasis will be placed on the concept of brand and how
Marketing and Communication activities fundamentally support
brand building and safeguard the brand.

PROJECT MANAGEMENT & TEAM WORK
Students will experience first-hand how to develop, manage and complete
an effective project, using the tools and resources made available to them.
They will learn different approaches that allow them to plan and execute
in real time, how to use a project-planning platform and how to present the
result using the most appropriate techniques.
In parallel, alongside the practical project management exercises, they
will discover the challenges and opportunities presented by teamwork in
general, and specifically how to ensure team spirit and build a respectful,
responsible and collaborative work culture.
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INTRODUCTION TO CREATIVE INDUSTRIES
AND THE FASHION SYSTEM
Students will be introduced to the Fashion System as a
reference and example of how creative industries operate
internally and interact externally. They will gain insights
into the particular challenges of managing creativity as
a business, with its financial and productive demands,
following the long-tail activities and learning about the
organisations that compose the system. Finally, to build
awareness and generate a reference framework, they will
also be exposed to the trends that are shaping the future
of the industry and the challenges that are creating
problems and opportunities for fashion brands today.

FOUNDATION PROJECT
This final Module is designed to aggregate and execute
the key learnings achieved in the preceding Modules
using Design Thinking methodology to generate ideas and
develop the work. Students will be given a theme around
which they will create and develop a Project based on a
concept directly linked to Marketing & Communication
activities in Fashion. It will incorporate guest speakers at
regular intervals to illustrate related themes and activities,
providing practical experiences that will add value to the
Projects.
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ADMISSION AND REQUIREMENTS

COURSE

REQUIREMENTS

ADMISSION PROCESS

INTRODUCTORY COURSE
(1 año - 60 IED credits).

HAVING COMPLETED SECONDARY SCHOOL
(any A-levels or advanced vocational training).

ADMISSION
And an interview with the orientation
and admissions department.
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Este es un papel reciclable, ayúdanos a preservar el medio ambiente.
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